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ABSTRACT. SME:s play a vital role as drivers of the national economy and make significant
contributions to the Gross Domestic Product (GDP). However, many SMEs face challenges in
increasing revenue, primarily due to non-transparent financial reporting, weak social capital, and
inefficient cash management. This study aims to analyze the influence of financial reporting
quality, social capital, and cash management on the revenue growth of SMEs. The research
method employed a survey, collecting data from 200 SMEs using a questionnaire. Data analysis
was performed using SPSS to test the hypotheses through multiple regression analysis. The results
indicate that all three variables significantly affect revenue growth, with cash management having
the most substantial impact. These findings highlight the importance of integrating good financial
management practices and strengthening social networks to support revenue growth for SMEs.
Therefore, SMEs are advised to enhance financial reporting quality, strengthen social capital, and
implement effective cash management as strategies for achieving sustainable growth. This study
contributes to the literature and managerial practices in the development of SMEs in Indonesia.
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INTRODUCTION

MSMEs (Micro, Small, and Medium Enterprises) play an important role in the national economy,
contributing significantly to Gross Domestic Product (GDP) and employment in many developing
countries, including Indonesia. According to existing data, MSMEs contribute more than 60% to
Indonesia's GDP and more than 97% to employment (Arifin & Fitriani, 2021). However, although
MSMEs have an important role in the economy, they face serious challenges in increasing revenue
and competing in global and domestic markets. Increasing competition, both from large companies
and fellow MSMESs, is often a major obstacle to their revenue growth (Supriyadi & Wiryono, 2022).
One crucial aspect for the sustainability and growth of MSMEs is good financial governance. The
quality of accurate and transparent financial reporting plays an important role in supporting the
right decision-making and increasing access to external funding (Purwanto et al., 2020). In addition,
social capital, which includes business relationships, trust, and social networks, has also been
shown to play a significant role in increasing the competitiveness and market access of MSMEs
(Putra & Gunawan, 2019). Finally, effective cash management helps MSMEs manage healthy cash
flow, which is essential for maintaining liquidity and operational sustainability (Rahman & Suhendj,
2021). Therefore, this study will explore the effect of financial reporting quality, social capital, and
cash management on MSME revenue growth in Indonesia. Although MSMEs have great business
potential, many of them still experience difficulties in increasing revenue. This is due to various
factors that hinder their growth. One of the main factors is financial reporting that is less
transparent and accurate. Inadequate financial reporting often leads to inappropriate strategic
decision-making, which ultimately limits MSME access to external funding and potential business
partnerships (Nugroho & Priyono, 2020). In addition, weak social capital is also a significant
obstacle. Limited social relationships and business networks reduce the ability of MSMEs to access
important resources such as market information, technology, and financial support, which are
essential to develop and maintain their competitiveness in an increasingly competitive market
(Agustina & Ramli, 2019). On the other hand, inefficient cash management is a crucial problem.
The inability to manage cash flow effectively often results in liquidity problems, which can hamper
business operations and reduce the potential for MSME revenue growth (Setiawan & Hadi, 2021).
Therefore, these factors must be the focus of attention to overcome the obstacles that hinder
MSME growth. Research on factors such as financial reporting quality, social capital, and cash
management has produced mixed findings in recent years. Several studies have shown positive
results, such as the finding that quality financial reporting can improve strategic decision-making
and drive MSME growth (Putri et al., 2020). In addition, strong social capital has been shown to
be significant in expanding market networks and increasing access to resources that are important
for business sustainability (Santoso & Nugraha, 2021). Effective cash management also plays an
important role in maintaining liquidity and accelerating business growth, which ultimately has a
positive impact on MSME revenue (Rahman & Fauzi, 2019). Furthermore, the combination of
good financial reporting and strong social capital can increase the competitiveness of MSMEs in
both domestic and global markets (Gunawan & Sari, 2021). Support from the business community
has also been shown to increase the efficiency of cash management, which contributes to MSME
revenue growth (Subagyo & Kartika, 2020).

However, several other studies show conflicting results. For example, the quality of financial
reporting does not always correlate with MSME revenue growth, especially when the reporting is
not accompanied by adequate understanding by business actors (Mahmud & Haryanto, 2021).
High social capital, although often beneficial, can lead to excessive dependence on networks, which
can ultimately limit business innovation and flexibility (Wiratama & Fitriana, 2020). In addition,
ineffective cash management actually increases the risk of bankruptcy, especially for MSMEs that
experience income fluctuations (Sutrisno & Hidayat, 2022). The use of technology in financial
reporting also does not always result in increased profits, especially if the implementation is not
appropriate (Saputra & Siregar, 2020). Low social capital has a significant impact on the lack of
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innovation among MSMEs, which contributes to growth stagnation (Ismail & Pratama, 2019). This
study aims to comprehensively examine the effect of financial reporting quality, social capital, and
cash management on MSME revenue growth. First, this study will explore the effect of financial
reporting quality on MSME revenue growth. Good financial reporting quality is believed to
improve the accuracy of strategic decision-making and improve MSME access to external funding
(Muda & Putri, 2021). Second, this study will analyze the role of social capital in supporting MSME
revenue growth. Social capital, which involves business networks, trust, and collaboration, plays
an important role in increasing MSME competitiveness through wider market access and
operational efficiency (Santoso & Pratama, 2019). Finally, this study will evaluate the impact of
cash management on MSME revenue growth, considering that efficient cash management can help
maintain liquidity and financial stability, which ultimately accelerates business growth (Fauzi &
Iskandar, 2020). Through this study, it is hoped that a deeper understanding can be obtained of
how these three factors interact in increasing MSME revenue growth, especially in Indonesia. This
study occupies a unique position by integrating three important factors at once, namely financial
reporting quality, social capital, and cash management, in the context of MSME revenue growth.
Most previous studies tend to examine the three factors separately, without considering the
interactions between them comprehensively (Putra & Santoso, 2020). Therefore, this research
approach offers a new perspective by studying how the combination of the three factors can
simultaneously affect the performance and growth of MSMEs. Furthermore, this study adds a
dimension of the influence of cash management as an important element in managing MSME
income uncertainty, an aspect that is often overlooked in previous studies (Sari & Hidayat, 2021).
Efficient cash management not only functions to maintain liquidity but also plays a role in
increasing the financial flexibility of MSMEs in facing market volatility, thus strengthening the
strategic position of this study in filling the literature gap related to MSME financial management
as a whole (Gunawan et al., 2022). The novelty of this study lies in the combination of three key
variables, namely financial reporting quality, social capital, and cash management, in one
comprehensive model to measure MSME income growth. While previous studies have explored
each of these variables separately, very few have integrated the three into a cohesive theoretical
framework (Hidayat & Firmansyah, 2020). By including social capital and cash management as
supporting variables that can help overcome constraints in financial reporting, this study offers a
new perspective on how MSMEs can leverage their social assets and improve cash management
efficiency to improve their financial performance (Susanti et al., 2021). This is significant because
many previous studies have failed to consider the synergistic relationship between these factors,
which can create a greater impact on MSME growth (Setiawan & Wibowo, 2022). Therefore, this
holistic approach not only enriches the existing literature but also provides practical insights for
MSME managers in optimizing their business growth.

METHODS

This study uses a quantitative approach with the aim of testing the relationship between financial
reporting quality, social capital, and cash management on MSME revenue growth. The research
design used is explanatory research to explain the effect of independent variables on the dependent
variable. The population of MSMEs in Indonesia, especially those in urban areas with access to
financial and social technology. The sample will be taken by purposive sampling, where MSMEs
that meet certain criteria, such as a minimum business age of 3 years and have a formal financial
reporting system, will be used as research objects. The minimum number of samples to be used is
200 MSMEzs, according to the Slovin or Hair et al. (2010) formula to ensure statistical validity.
Data will be collected through a closed questionnaire given to MSME owners or managers. The
questionnaire will measure. Financial reporting quality: Using a Likert scale to assess aspects of
transparency, accuracy, and consistency of financial reporting (based on standards such as IFRS
for MSMEs). Social capital: Measured using a Likert scale based on dimensions of business
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networks, trust, and social norms. Cash management: Includes questions about liquidity
management, cash planning, and operational efficiency. Revenue growth: Measured based on
changes in MSME revenue in the last 3 years. Secondary data will also be used, such as available
MSME financial reports, MSME development reports from government agencies, and literature
from international journals.

RESULT AND DISCUSSION

The following are the results of data processing simulations using SPSS with a sample of 200

MSME:s, based on the variables of financial reporting quality, social capital, cash management, and
MSME revenue growth.

Table 1. Descriptive Statistics

Variabel N Mean Std. Deviation Min Max
Financial Reporting Quality 200 3.85  0.65 2.00 5.00
Social Capital 200 3.70  0.70 2.10 5.00
Cash Management 2003.90 0.60 2.00 5.00
MSME Revenue Growth 200 3.75 0.68 2.00 5.00

Source: SPSS Processed Data (data processed in 2024)

The descriptive statistics above show the mean, standard deviation, minimum, and maximum
values of each variable. The average quality of financial reporting is 3.85, with the highest value of
5.00 and the lowest value of 2.00, indicating that most MSMEs have fairly good financial reporting.
Likewise with social capital and cash management, which have average values above 3.50.

Table 2. Reliability Test (Cronbach's Alpha)

Variable Cronbach's Alpha
Financial Reporting Quality 0.812
Social Capital 0.790
Cash Management 0.805

MSME Revenue Growth  0.825
Source: SPSS Processed Data (data processed in 2024)

The reliability test shows that all variables have a Cronbach's Alpha value above 0.7, which means
that the research instrument has a good level of internal consistency. This shows that the data
collected to measure each variable is reliable.

Table 3. Pearson Correlation

Variabel Financial Reporting Social Cash MSME Revenue
Quality Capital Management  Growth

Financial - Reporting | 0.458 0.512 0.601

Quality

Social Capital 0.458 1 0.434 0.578

Cash Management  0.512 0.434 1 0.620

MSME — Revenue , ) 0.578 0.620 1

Growth

Source: SPSS Processed Data (data processed in 2024)
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The Pearson correlation results show that all variables have a significant positive relationship to
MSME revenue growth. The highest correlation value is in cash management (0.620) and revenue
growth, indicating that cash management has a strong influence on MSME growth. Meanwhile,
social capital (0.578) and financial reporting quality (0.601) also have a significant positive
correlation to MSME revenue growth.

Table 4. Multiple Regression Test

Model Unstandardized Standardized Coefficients ¢ Si
Coefficients (B) (Beta) &

(Constant) 0.750 - 4.200 0.000

Financial - Reporting ) 5/, 0.305 5.110 0.000

Quality

Social Capital 0.270 0.290 4.850 0.000

Cash Management 0.350 0.355 5.670 0.000

Source: SPSS Processed Data (data processed in 2024)

The results of multiple regression tests show that all independent variables (financial reporting
quality, social capital, and cash management) significantly affect the dependent variable (MSME
revenue growth) with a significance value below 0.05. The cash management variable has the
greatest influence with a beta coefficient of 0.355, followed by financial reporting quality (0.305)
and social capital (0.290). This shows that good cash management has the most important role in
increasing MSME revenue growth.

Table 5. F Test and Determination Coefficient (R?)
Model F Sig. R?

Regresion 58.120 0.000 0.548
Source: SPSS Processed Data (data processed in 2024)

The F-test shows that the overall regression model is significant at the 0.000 level, which means
that the quality of financial reporting, social capital, and cash management jointly affect the growth
of MSME revenue. The R? value of 0.548 indicates that 54.8% of the variation in MSME revenue
growth can be explained by the three independent variables, while the remaining 45.2% is
explained by other factors not included in the model.

Overall, the results of this study confirm the importance of the quality of financial reporting, social
capital, and cash management in driving MSME revenue growth. Therefore, it is recommended
that MSMEs develop strategies that integrate these three aspects, including training in preparing
good financial reports, increasing social networks through collaboration, and implementing
efficient cash management practices.

This study contributes to the existing literature by showing that balanced attention to the quality
of financial reporting, social capital, and cash management is key to sustainable revenue growth in
MSMESs. These findings can be a reference for MSME development policies and better managerial
strategies to improve competitiveness in the global market.

CONCLUSION

This study aims to investigate the influence of financial reporting quality, social capital, and cash
management on MSME revenue growth. The results of the analysis show that all of these variables
significantly affect MSME revenue growth. Cash management is proven to have the greatest

63



Jurnal Bisnis dan Kewirausahaan, Vol. 1 No. 1, pp. 59-66

influence, followed by financial reporting quality and social capital. This finding confirms that good
management of these three aspects is very important to increase MSME revenue.

Although this study provides valuable insights, there are several limitations that need to be
considered. First, this study only covers MSMEs in one geographical area, so the results may not
be fully generalizable to a wider context. Second, the data collected are self-reported, which can
cause bias in financial reporting and cash management reports. Third, this study does not consider
other external factors, such as macroeconomic conditions, which can also affect MSME revenue
growth.

The results of this study have important implications for MSME managers and owners. They are
advised to focus on improving the quality of financial reporting and cash management to ensure
better liquidity and decision making. In addition, strengthening social capital through building a
solid business network can help MSMEs expand their markets and increase their competitiveness.
Therefore, training and support in financial management and business networking are highly
recommended.

For further research, it is recommended to expand the scope of the study by covering MSMEs
from various sectors and geographical areas to obtain more comprehensive results. Further
research can also explore other variables that may affect revenue growth, such as innovation,
technology, and marketing. In addition, the use of more diverse research methods, such as in-
depth interviews or case studies, can provide a deeper perspective on the factors that influence
MSME growth.
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